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https://www.bain.com/about/media-center/press-releases/sea/bold-moves-leading-
southeast-asias-next-wave-of-consumer-growth/#:~:text=39%%200f%20consumers%20
we%20surveyed%20in%20Southeast%20Asia%20indicated%20a https://mp.weixin.qq.com/s/
n9a6qlc2jAR7tqkIVEmjvg

https://mp.weixin.qq.com/s/0AEY7zykKPeTdk_03xSr_w
https://www.mckinsey.com/cn/our-insights/our-insights/consumers-are-spending-again

https://www.mckinsey.com/~/media/mckinsey/industries/travel%20logistics%20and %20
infrastructure/our%20insights/the%20state%200f%20tourism%20and%20hospitality%202024/
the-state-of-tourism-and-hospitality-2024-final.pdf#:~:text=The%20bulk%200f%20travel%20
spending%20is%20close%20t0%20home%20International

https://jingdaily.com/posts/chinese-and-international-tourists-flock-to-shop-japan-s-luxury-vintage-
stores

https://pdf.savills.com/documents/Global-Luxury-Retail-Report-2024.pdf#:~:text=China%20
may%20have%20slowed%20but%20the%20wider%20Asia%20Pacific%20region,

https://www.emarketer.com/insights/social-commerce-brand-trends-marketing-strategies/

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7250103/#:~:text=Projections%20indicate%20
that%20in%202050%20there%20will%20be%20a%20larger

https://thewisemarketer.com/state-of-the-consumer-2024/#:~:text=The%20study%20reported%20
that%2042%%200f%20wealthy%20aging%20consumers%20in

https://www.weforum.org/agenda/2020/07/the-rise-of-the-asian-middle-class/#:~:text=While %20
they%20are%20accounting%20for%2017%20percent%200f%20global%20middle

https://www.forbes.com/councils/forbesagencycouncil/2021/05/17/gen-z-and-the-rise-of-
social-commerce/#:~:text=Gen%20Z%20has%20moved%20beyond%20the%20e-commerce%20
favored%20by%20millennials

https://pdf.savills.asia/asia-pacific-research/asia-pacific-research/ap-retail-spotlight-04-2024.pdf
https://mp.weixin.qq.com/s/qHS-jVSg11NdYxz8DKDayA
https://intelligence.coffee/2024,/07/south-east-asia-coffee-market-growing/

https://www.todayonline.com/big-read/big-read-s85-cup-specialty-coffee-monthly-subscriptions-
cafes-galore-all-these-and-more-caffeine-crazy-spore-2296951

https://en.ret.cn/#:~:text=RET%20has%20served%20more%20than%20600%20commercial%20
projects%20in%20160

https://www.magical-trip.com/media/harakado-new-harajukus-symbol-guide-what-to-do-in-new-
tokyu-plaza/

https://www.japantimes.co.jp/business/2024/04/09/companies/harakado-preview/
https://www.gotokyo.org/en/new-and-now/new-and-trending/240408/topics.html
https://www.asiapropertyawards.com/en/the-commons-bangkok/

https://www.archdaily.com/800497/the-commons-department-of-architecture
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